Klimato komunikacija Lietuvoje: issukiai
ir tikslai

Rugilé Matuseviciuté
»1vari Lietuva‘ vadove,
Klimato komunikacijos specialistée



Kas yra klimato komunikacija?

Sviesti, informuoti, perspéti, jtikinti, sutelkti ir iSspresti
Siq svarbiq problemgq.

Skirtingos musy patirtys,
psichologiniai ir kulturiniai modeliai
bei pagrindines vertybeés ir pasavléeziura.

YALE PROGRAM ON
Climate Change
Communication



Creative (Climate)
Communications

Productive Pathways for
Science, Policy and Society

Maxwell Boykoff

_————

Kaip reikia kalbéti apie tvarumqg?

Klimato komunikacija yra
uzstrigusi.

» liek individualiai, tiek kolektyviai
esame pavarge nuo painios
informacijos apie klimato kaitq, o
gyventojai sivo klausimu
dazZniausiai patiria apatijos ir
beviltiskumo jausmus.”



Apokaliptinis nuovargis

Fear won‘t do it:
Gqgsdinanti retorika priveda prie
pasyviy emocijy (baimes ir kaltés),
kurios vercia atsijungti nuo temos, o
ne j jq jsitraukti.




17% Strong Optimists

Humanity is able to reduce climate change,
and we are going to do so successfully

4% Deniers

11% Fatalists

Humanity cannot reduce climate change

20% Defeatists

Humanity is able to reduce climate change,
butwe are notgoingtodo it

41% Soft Optimists

Humanity is able to reduce climate change,
but it's unclear at this point whether we will do so or not

Ipsos Global Advisor, Futerra, 2021



Youth Fatalism is a global issue

AVERAGE MEAN

16%

g

YOUTH FATALISTS
{9oyouth that agree its too late)

FATALISTS
(%thatagreeitstoolate)

Source: Ipsos Global Advisor, online survey of connected citizens weighted to the national profile of each country. 19,53
adults aged 16-74 in 27 participating countries, January 18th 2021-February 5th 2021




QA6 Have you done any of the following in the past six months? (MULTIPLE ANSWERS POSSIBLE)

(%)

Separated most of your waste for recycling

Avoided single-use plastic goods other than plastic bags (e.qg. plastic cutlery, cups,
plates, etc.) or bought reusable plastic products

Bought local products

Cut down your energy consumption (e.g. by turning down air conditioning or heating,
not leaving appliances on stand-by, buying energy-efficient appliances)

Spoken to others about environmental issues
Repaired a product instead of replacing it
Avoided buying over-packaged products

Cut down your water consumption

Chosen a more environmentally-friendly way of travelling
(walk, bicycle, public transport, electric car)

Bought products marked with an environmental label
Bought second-hand products (e.q. clothes or electronics) instead of new ones
Used your car less by avoiding unnecessary trips, working from home (teleworking), etc.

Changed your diet to more sustainable food

Joined a demonstration, attended a workshop, taken part in an activity
(e.g. a collective beach or park cleanup)
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Tvarumas kasdieniame lietuviy gyvenime tai:

RusSiuoti atliekas

Taupyti energijos iSteklius buityje - elektros energijg, vandenj

NeiSmesti maisto produkty

Atsisakyti plastikiniy pirkiniy maiseliy, vienkartiniy indy

Pirkti maziau - ruby, buities prekiy ir kt.

Rinktis ekologiskas buitinés chemijos priemones

Rinktis netarsSius kelioniy, transporto biadus

Rinktis tvaruma deklaruojanéius prekés Zenklus ir gamintojus

Rinktis ekologisSkus maisto produktus

Dalyvauti socialinése aplinkosaugos, gamtos Svarinimo iniciatyvose

Atsisakyti/sumazinti mésos ir pieno produkty vartojima

Rinktis darbdavj besilaikantj tvarumo principy

7%

6%

17%

13%

69%

76%



Pagrindiniai issukiai

Beviltiskumo jausmas
(apokaliptinis nuovargis)

Siauras jsitraukimas
(ekologine savimone)

Ziniy spragos
(ekologinis rastingumas)







QA4 From the following list, which are your three main sources of information
about the environment? (MAX. 3 ANSWERS)

(%)
0O 10 20 30 40 50 60 70 80
. ] 66
Television news N 7+
The Internet (other websites, KEGGTGG_G_ 38 -
blogs, forums, etc.) NG 53 Z‘ ot kI ‘d
The radio _ 25
[ J
Films and documentaries NN 23 d q rbOtvq rke
on television NN 24
Online social network i d "
nline social networks
— (agenda setting)
National newspapers l 8
] 7
Family, friends, neighbours [ M 16
or colleagues N 11
Regionalor I 13
local newspapers |l 9
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»,Jeigu nori parduoti bilietus | filmq tu nepasakoji ZiUrovui
kokiu objektyvu filmavai, kaip paskirstei finansus, kokius
specialivosius efektus naudojai.

Jei nori parduoti filmqg — turi parduoti istorijq.
Zmogy reikia privilioti.”

— Arnoldas Svarcenegeris
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Lietuva
@ Visuomené & Ekonomika @) Aplinka

Naujausio tyrimo rezultatai vercia sunerimti: vandenyje randami vaisty kiekiai

—didZiuliai

@  Apie projektg - Pasidalinti - Kontaktai

4 Ekonomika @) Aplinka
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Aciu, savanoriai!

Diskusijos organizatorius:

Tvari
Lietuva



Tiesa netampa svarbia tik del to, kad
ji yra tiesa. Mes privalome ismokti
tiesq komunikuoti

efektyviau.

Turime kurti istorijas.







